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ABSTRACT 
The objective of this research study was to examine factors affecting performance of Micro 
Small and Medium Enterprises (MSMEs) in Kenya, a study case of business enterprises in Juja, 
Kiambu County. The specific objective of the study was to examine how infrastructure, access to 
market information, technology, and financial literacy affect performance of MSMEs in Kenya. 
The study was significant because it will help entrepreneurs, the government and act as a 
reference point for other researchers. The study focused on a target population of 144 employees 
from different businesses and stratified random sampling was used to get the sample size of 72 
employees. Data was coded according to various sub topics presented in the questionnaire which 
were edited for accuracy, competence, uniformity, consistency and acceptability. Data was 
analyzed using quantitative and qualitative data analysis techniques and presented using 
frequency tables, pie charts, graphs and percentages. 
The study found that infrastructure, access to market information, technology and financial 
literacy affected performance of MSMEs. So recommendations would be that businesses should 
utilize infrastructure facilities available, market researchers to ensure market information can be 
easily accessed, business adapt technology and integrate it in their systems and activities as well 
as financial institutions providing informed financial education. 
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CHAPTER ONE 
INTRODUCTION TO THE STUDY 
1.0 Introduction 
The chapter focuses on the background of the study, statement of the problem, general and 
specific objectives of the study, the research questions, significance of the study, limitations of 
the study and the scope of the study. 
1.1 Background of the Study 
Traditionally, entrepreneurship has been thought to be as the process of inventing, creating, 
starting and discharge day to day business activities, where it basically starts as a start-up 
enterprise, producing products and services to the market and consumption. In other context it is 
explained as the capability or readiness to start, coordinate, and run an enterprise in line with the 
profits and losses associated so as to gain or having stable business. The distinctive meaning of 
“entrepreneurship” is broadened to describe in more detail for what purpose risk takers establish 
circumstances or possibilities, assess how feasible they are, and make full use and derive the 
benefits of such opportunities in creating wealth from the newly launched firms and industries. 
Infrastructure, entails core amenities and necessities that perform duties in a nation, and a region 
comprising systems that enable the economy to function. The connectivity between infrastructure 
and entrepreneurship enhances interconnection that make the identification of entrepreneurial 
opportunities and the skill of entrepreneurs to make effective use and actualize these 
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opportunities. Infrastructure policies, facilitate regional startup activities and furthermore, foster 
startup activities in desired industries diversifying the economy. Better infrastructural 
development necessitates the performance of MSMEs while poor infrastructure or lack of 
infrastructural support it affects the performance of MSMEs because there are no necessities to 
make the economy to function or run. 
Timely market information enhances the basis for decision making to a degree of product 
development or improvement, pricing, packaging, distribution, media selection, and promotion. 
It ensures that MSMEs have reliable information on the market trends and be in a position to 
make amends to meet their target markets. This enables the firms to market themselves, attract 
new customers as well as attracting new employees. In the long run accessibility to market 
information acts as a reference point for other start-up businesses. Unlike in a situation where 
they cannot access this information, it will be impossible for them to penetrate the market and 
meet the targeted market or customers. Access to market information, entails relevant 
information about the market which makes it possible to seek information across sectors as well 
as across countries. 
Technology, incorporates the collection of techniques, skills, methods and processes used in the 
production of goods and delivery of services, or in the achievement of objectives in an effective 
and efficient way. Technology improves the way of doing things, it cuts down irrelevant costs 
incurred in business processes and improves the performance of various departments and key 
variables that affect performance of MSMEs. It allows businesses to work at an optimum level, 
meeting timely deadlines and being effective and efficient, as well as innovative way of doing 
things. 
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Financial literacy, constitutes collection of experiences and an understanding that allows 
someone to make informed, timely and effective decisions with all the financial resources 
available to them, which helps in avoiding unnecessary expenses and managing the financial 
records. Financial literacy help you manage your finances, expanding your business and planning 
on the types of markets to invest in. it enables a firm to work with the limited resources 
effectively and efficiently. Every activity in the MSME will require financial support for 
activities to run smoothly. This can only be achieved with better financial knowledge and how to 
manage your financial sources. 
An entrepreneur is said to be “someone who prepares then runs any venture or a firm, in relation 
to the extent of the initiative and risk. Despite just being an employee, he manages a small 
business as a sole proprietor and takes responsibility of all the risks as well as rewards associated 
in the selling of goods and services produced to the market for trade. Entrepreneurs are keen and 
able to interpret unique and unfamiliar avenues and frequently display affirmative feelings 
towards what they perceive, a risk propensity mentality and settled way of feeling making 
entrepreneurs very suitable to benefit from their preferred option. This culture enthusiasm is 
characterized by the ability to innovate and take risks. 
Entrepreneurial development currently has become very significant; in view of it being key to 
economic development. The goals of industrial development, regional growth, and employment 
generation depend upon entrepreneurial advancement. Entrepreneurs are thus, the starters of 
industrial development and the rewards of industrial development are greater employment 
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avenues to unemployed youth, increase in per capita income, improved standards of living and 
increased individual savings and balanced regional development. Entrepreneurship is a process, a 
journey, not an end. As an entrepreneur you have to exercise patience to see your efforts bear 
fruits, and take calculated risks. If there is no willingness to assume risks and how to avoid them 
or capitalize on them, entrepreneurship would never succeed. 
This study focuses on four variables that affect the performance of MSMEs in Kenya such as; 
Infrastructure, which plays a facilitative role in having facilities and systems in place for serving 
a country, or an area, with various necessities for the economy to be diversified and functional. 
Access to market information, entails relevant information about the market which makes it 
possible to seek information across sectors as well as across countries. Timely market data or 
information presents a basis for decision making on decisions that will strategically place the 
business in its own unique market. 
Technology, entails the amassment of scientific procedures, finesse, means and procedures that 
are incorporated in creation of commodities and benefits, in attainment of desired purpose in an 
effective and efficient way. It ensures that things are done in a better way. 
Financial literacy, defined as incisive techniques letting individuals to engage in well informed 
reliable choices along with available fiscal assets, which helps to avoid unnecessary expenses 
and managing the financial records. 
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1.2 Statement of the Problem 
The major consideration of entrepreneurship is because it assists to identify and develop 
managerial capabilities of entrepreneurs. An entrepreneur examines and analyzes a situation, 
establish available options, consider evaluating cost and benefits implications, and eventually 
choose most desirable preference. This contributes an essential part in progression of a country 
through diversification of the economy, innovation or creation of new products and services, job 
creation, improving existing products and services, revenue collection to the government and 
improving living standards of the people. For entrepreneurship to be successful policies should 
be in place to support and promote entrepreneurship and the entrepreneurial spirit. 
It is therefore important for government and other stakeholders to ensure that factors that affect 
performance of MSMEs, such as infrastructure, access to market information, technology and 
financial literacy are well addressed so as not to hinder the development of entrepreneurial 
culture or entrepreneurial development. If such factors are not addressed, issues like financial 
literacy will hinder the growth ability of young entrepreneurs, making it really difficult for them 
to establish themselves in the competitive environment, hence the importance of full support 
from the government and other key stakeholders because of their influential ability in the market 
and in policy formulation. In view of the above, the research tries to establish the various factors 
that affect performance of MSMEs in Kenya. 
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1.3 Objectives of the study 
1.3.1 General objectives 
The general objective of the study, was to examine factors affecting performance of Micro Small 
and Medium Enterprises in Kenya. A study case of various business enterprises in Juja Kiambu 
County. 
1.3.2 Specific Objectives 
i. To examine how infrastructure affects performance of Micro Small and Medium 
Enterprises in Kenya? 
ii. To establish how access to market information affects performance of Micro Small and 
Medium Enterprises in Kenya? 
iii. To investigate how technology affects performance of Micro Small and Medium 
Enterprises in Kenya? 
iv. To determine how financial literacy affects performance of Micro Small and Medium 
Enterprises in Kenya? 
1.4 Research Questions 
i. What is the effect of infrastructure on performance of Micro Small and Medium 
Enterprises in Kenya? 
ii. How does accessibility to market information affect performance of Micro Small and 
Medium Enterprises in Kenya? 
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iii. What is the effect of technology on performance of Micro Small and Medium Enterprises 
in Kenya? 
iv. How does financial literacy affect performance of Micro Small and Medium Enterprises 
in Kenya? 
1.5 Significance of the Study 
1.5.1Entrepreneurs 
Entrepreneurs will learn from the findings that how the following factors affect the performance 
of MSMEs. It will enable them know how best to cope in various situations, it will also help 
them know the importance of such factors for a business to be successful, increase their 
competence and also playing the mentorship role to small upcoming entrepreneurs. 
1.5.2 Stakeholders 
These stakeholders include the government and other key partners in the business environment. 
The government will be able to know what challenges the entrepreneurs are facing and come up 
with policies that will ease and enable the growth of entrepreneurship in the country, and also 
come up with measures to protect local entrepreneurs from the outside market (promotion of 
local products). The study will also be significant to the other partners (such as investors, 
financial institutions, donors and others) who play a major role in promoting entrepreneurship 
know the various challenges their colleagues are facing. This will may motivate them to come up 
with institutions (such as KEPSA), policies to support and open the way for entrepreneurship. 
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1.5.3 Other Researchers 
To other researchers the study will help, provide or offer them a reference point against which 
they will compare their future studies that will be linked or will be closely related to the study. 
1.6 Limitations of the study 
1.6.1 Confidentiality 
The researcher faced challenges while collecting data because some respondents were reluctant 
to answer some of the questions asked on the questionnaire for fear that it may be used to expose 
their business to their competitors. However the researcher was tasked by ensuring and assuring 
the respondents data collected was safe and only meant to assist in the study. 
1.6.2 Cooperation 
Some of the entrepreneurs were not cooperative during the data collection exercise and this 
affected the quality of information or data to be collected. The researcher devised a way to 
approach the problem, and appealed politely to the respondents to give honest information as it 
would influence the outcome of the research findings.  
1.7 Scope of the Study 
The study was within Juja town, and it mainly focused on targeted MSMEs and a target 
population of 144 employees. 
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CHAPTER TWO 
THEORETICAL AND EMPIRICAL REVIEW 
2.0 Introduction 
Reviews of various literatures on factors that affect performance of MSMEs were explained in 
this chapter. It contains reviews of past studies, summary of gaps to be filled by the study. 
2.1 Theoretical Literature Review 
Various theories discuss the process of development through economic development. Through 
development necessitated by creation of MSMEs and their expansion, a country‟s economic 
development is boosted and leads to modernization of an area or a country, transitioning from 
traditional society to a modern society.  
2.1.1 Modernization theory 
The modernization theory of development has been used to analyze how the process 
modernization of communities occur, by a German sociologist Max Weber, in the period of 
(1864-1920) it focuses on what elements of a country are appropriate for benefits of development 
and that constitute to bottlenecks for economic empowerment. The approach is that progression 
on development mission targeting these exclusive conditions can effect modernized 
communities.  
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It is through this industrialization that businesses grow due to the improved infrastructure, 
advancing technology, and financial information due to the diverse economy. Agriculture has 
shifted from the ordinary agricultural outputs to value added products and more investments in 
the agri-business. All this has been attributed to the advancements in technology; by use of farm 
machinery for agricultural production and in turn diversifying and growing the economy a role 
played by the advancing technology and related industries. 
Through this theory, technological improvement and economical refinement bring about 
transformation of respectable and cultural values. Through responding to the advancements in 
technology, social change and transformation is achieved through shift from agriculture based 
economy to more of industrialized economy. From the period of 1960s, the theory has criticized 
by scholars like Andre Gunder Frank, in the fact that traditional societies should do away with 
their old culture and embrace the modern society constituted of western prestige.  
It also recognizes customs of previous institutions (naive community) as hurdles to current 
economic growth. When modernization is externally compelled on a society, it may lead to 
violence and severe changes. It is worth the aftermath according to modernization theorists. 
Critics refer traditional populations ruined and falling to a current pattern of abjection missing 
out on guaranteed favors or merits of modernization. 
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2.1.2 Rostow’s stages of growth 
According to the theory of linear model of growth stages, a well-planned tremendous capital 
injection and resources superseded by mediation alongside the public sector, tend to spearhead 
industrialization boost economy of a developing country. A well-known example is the Rostow‟s 
stages of growth model. Walt W. Rostow in 1960, identified five stages through which 
developing countries had to undergo so as to reach an advanced economic status. These stages 
are:  
Traditional society, characterized by traditional methods of farming, very limited technology, 
almost wholly a “primary” sector economy, limited ability to economic growth because of 
absence of modern technology;                                
Preconditions for take-off, characterized by widespread and enhanced investment, increasing 
spread of technology, methods of farming have advanced; irrigation is being used as well as 
canals;  Take-off, characterized by increases in urbanization, industrialization proceeds, 
technological breakthrough, technology is being utilized in various industrial process;                                                 
Drive to maturity, which is characterized by diversification of the industrial base, industries 
expand, infrastructure has advanced, transport sector is developing;                                                           
Age of high mass consumption, characterized by high value consumer goods, industrial base 
dominates economy, rural-urban migration is evident.  
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This model has played a huge critical role in the advancements of economic growth through its 
various stages of development. The transition from traditional society to age of high mass 
consumption is evident in the field of entrepreneurship because other than being hugely involved 
in the agricultural sector, advancements have been made through value addition of some of the 
agricultural outputs and establishment of interrelated industries.  
Rostow model has various shortcomings, such as: it assumes that the process of development 
should be carried out via simple combination of steps similar to other countries, a debatable 
hypothesis; the paradigm limits development exclusively by means of increasing the GDP per 
capita; also focusing on features of development, but does identifying the uncertain 
circumstances which guarantees development to materialize. 
According to Hilsenrath (1993), economic growth consists of big processes of integrating 
components and stakeholders of the economy (resources, government policies and regulations, 
technology, peoples‟ attitude) which are essential to expansive economic growth. Therefore as a 
result, it ignores vital social amenities that facilitate development to occur. State participation is 
important for the success of development in regards to modernization theory‟s aspect of the 
economy.  
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2.1.3 Dependency theory 
Dependency theory is another theory that played part in developing and underdeveloped 
countries. According to Raul Prebisch (1950s), wealth of rich nations increased as that of poor 
countries decreased. These countries had to rely on developed countries for services such as 
banking and financial services, human development, health aid, education as well. This denied 
underdeveloped and developing countries the ability to carry out their economic exercise and 
enjoying free trade through trade liberalization because most of their raw materials were 
exported to the developed countries.  
Core countries tend to put sanctions to periphery countries that do not comply with their 
conditions; such as travel bans, withdrawal of aid either humanitarian or financial, freezing 
import and export businesses as well as reporting certain countries to be insecure to be visited by 
their citizens. This pushes periphery countries to look for other partners that will help them to 
achieve their development goals. This dependency leads to over exploitation of developing 
countries and seriously affecting their growth and development because at the same time they are 
developing its still the same time they are repaying the loans borrowed from developed countries 
for development. For example, the Sino Kenya ties, where we have partnered with them for the 
purposes of development and at the same time paying the loans we have to them. 
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Attempts of resisting the influence of developed nations to the underdeveloped, results to 
economic sanctions from wealthy nations who have an upper hand in fixing the rules of foreign 
trade and commerce. This leaves economy of the periphery countries in a delicate state where 
instead of relying on their own, they had to rely on core countries. It denies periphery country‟s 
the opportunity or ability to exploit their resources in the aspect of economic growth and 
development. The principal criticism of dependency theory has been that the school does not 
provide any substantive empirical evidences to support its arguments.  
Dependency theories are highly abstract and tend to use homogenizing categories such as 
developed and underdeveloped, which do not fully capture the variations within these categories. 
Another criticism is that dependency theorists base their arguments on received notions such as 
nation-state, capitalism and industrialization. 
2.2 Empirical Literature Review 
An entrepreneur as a business leader comes up with ideas, actualize them in promoting economic 
growth and development. Entrepreneurship acts as an important supplement in the economic 
advancement of a country. This is an era consisting multiple changes. Impressively, the globe is 
fast shifting to a small village due to interconnectedness, fast developing communication 
technology and increased industrial revolution. Globalization of numerous industries and 
commerce has created a vast change in various situations of life. Development of an economy is 
a highly progressive process differentiated by patterns of demand shifts and supply. 
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For a developing country to perceive new opportunities it needs entrepreneurs who are risk 
takers, competent and are willing to take necessary risks in exploiting those opportunities. They 
can break this vicious cycle and governments to be involved in assisting in order to enable a 
developing economy transform to a developed economy. An economy that‟s developing requires 
to be brought out of the vicious circle of low income and poverty. 
According to United Nations (2011), international development agenda is gaining pace whereby 
entrepreneurship exerts an important task differently. In Western nations, the controlled 
economy of the period of 1970-2000, constituted by interdependence of large enterprises and 
bulk manufacturing, have resulted to the commonly named entrepreneurial economy. 
Knowledge-driven products are effortlessly supplied by start-up firms, and a more creative class, 
with minimal interference although a speedy state. On the other hand, emerging countries, 
generally referred as BRICs (Brazil, Russia, India and China) their remarkable progress has been 
motivated by genuine entrepreneurial revolution. The urge of economies through sustainable 
access to resources to sustain growth, low-carbon industrialization, knowledge and markets, puts 
sustainable development premium on innovative entrepreneurship. 
Entrepreneurs act as initiators of change resulting in a sequence of reactions. Once an enterprise 
or venture is established, the process of industrialization comes to play. This business will 
generate demand for various types of units which require the output of this unit. This contributes 
to overall progress of an area through setting up of more units attributed by increased demand. 
Through this, entrepreneurs multiply their entrepreneurial activities thus contributing to an 
enthusiastic environment and conveying an impetus for overall industrialization of an area. 
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Finally, periphery nations where they highly depend on foreign aid, endorsers have been 
changing the stress in development collaboration in the direction of private sector development. 
Interaction of entrepreneurship and economic development has vital inputs and inferences for 
policy makers, development agents and charitable donors. Understanding advantages and 
disadvantages, a detailed resolution to supporting entrepreneurs will absolutely payoff in a 
positive manner on community and also economy. Industrialists have the capability to transform 
how we work and live.  
Entrepreneurial development currently has been important; foreseen as key to economic 
liberation. Goals of industrial development, regional expansion, and employment generation 
depend on entrepreneurial development. They are the seeds of industrial revolution and fruits of 
industrial development normally they are employment avenues for idle youths, increased per 
capita income, high standards of living and rising individual savings, revenue for the government 
in form of income taxes, export duties, sales tax, uniform regional development, and import 
duties. Entrepreneurship is a vast process, a journey, not an end. Entrepreneurs need to have 
patience, assume risks so as to see their efforts become a reality. 
 Policies are vital in grooming the culture of entrepreneurship, same regulations require an 
outstanding neutral commitment from the responsible regulatory authorities. Ungoverned 
proprietorship can spark undesired community occurrences such as uneven market conventions, 
prevalent corruption, financial predicament plus increased unlawful activities. Technology 
globalization is basically where industrialists of less-developed sovereign states access equal 
means as their comrades in more developed countries. Through contribution of fresh 
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merchandise, they can withdraw from culture, championship freedom through reduction of 
reliance of old fashioned technologies and systems resulting in improved quality life. 
According to Ncube (2013), African continent wants rapid shift for the sake of elevating her 
natives from pauperism. Such an obligation requires extensive investments in determinants of 
change and growth. Diversification and expansion of the economy, creation of job openings in 
addition to a more inclusive society is important. The idea will transition majority of the 
countries to a middle income economy which contributes to the rapid emerging middle class 
status, vast lands for factors of production, new large discoveries of oil, gas and other minerals, 
active administration, an increasing consumer trading stores same as progressive businessmen. 
Role of non-governmental institutions or the private-sector for the purposes of development 
goals is through financial support and acceleration of Africa‟s economic revolution should not be 
exaggerated. Nonetheless, if the basic conditions are handicapped by lack of adequate 
infrastructural facilities, constrained financial access, political influence and instability, outdated 
technology and market inconsistencies, leaving the private sector with less options to choose in 
supporting the economy to grow. As the government struggles to ensure an environment that is 
favorable to ways of doing business, administrating adaptable native procedures for promoting 
private firms, they have to consider a deeper aggressive as well as an influential part so as to 
address  difficulties towards improving delivered services also contributing chances in favor of 
modification of items and contention. 
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2.2.1 Infrastructure 
According to David (2013), infrastructure entails: policies and governance from institutions 
legitimizing, regulating, and standardizing innovative technologies, allocation of necessary 
resources, funding procedures, vast selection of skilled human capital, as well as proprietary, 
processing, advertising, also the delivery duty of entrepreneurial private firms to make profitable 
economic agendas. Infrastructure and entrepreneurship enhances connectivity and linkages that 
facilitate the recognition of new business opportunities and the ability of entrepreneurs to 
actualize these accomplish. Certain infrastructure policies and strategies can facilitate regional 
startup enterprises and furthermore, foster startup activities in desired industries. 
It strengthens interrelationship and interconnection that aid powerful acknowledgement of 
business preferences including capacity of business people to make real opportunities. Starting 
businesses are effected by infrastructure. Various framework plans make it possible for local 
blossoming livelihood enterprises together with supporting start-up ventures in chosen business 
to make a mark in the economy (Armington, 2006). 
According to Van de Ven (1993), this framework consists of: organizational adjustments towards 
legitimizing, regulating, and standardizing current automation, communal assets dispensation of 
necessary information, funding systems, and provision of capable workforce, as well as putting 
together, advertising and dispensation duties by individual entrepreneurial organizations to make 
saleable innovation for benefit. Active and maintainable entrepreneurial societies exist on firm 
framework of combined networked-entrepreneurs that are conversant, supplies that are 
noticeable, agendas that are applicable that are appropriate.(Sarah et.al. 2016).  
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2.2.2 Access to market information 
Market information makes it possible to seek information across sectors as well as across 
countries. Timely market information provides basis for key decisions to be made such as 
developing of new products or improving them, setting prices, packaging, distribution and 
marketing the products and services. According to OECD (2008, 2010), Market development 
and access play a key role for innovative and creative entrepreneurship since market 
opportunities ultimately determine the conditions that lead to business success or failure. 
Competition fosters innovation by giving firms an incentive to be more effective and efficient 
thus survive. Barriers to market penetration are substantial obstacle for innovative entrepreneurs.  
 According to Sabrina (2017), main dispute usually noted by development practitioners of market 
systems is “information unevenness”- a position where clients do not have information on the 
commodities available, their prices while lenders, service providers and suppliers do not have an 
idea on demand for their products, especially from poor communities. This leads to deceitful 
situations that end up benefiting the rich and not adequately serving those in poverty. Measures 
have been adopted by market programmes to solve this information unevenness, focusing on 
ensuring access of information to the poor is sustainable by use of media, championing new 
products, as well as  integration of information for innovative businesses.  
Moreover, improved access to both domestic and foreign markets can facilitate the acquisition of 
foreign advanced technologies and contribute to improved knowledge spillovers, as well as 
facilitate firms‟ market expansion. Competition will not always benefit innovation: if by any 
means it does not allow innovators to recover the costs of their investments in innovation, the 
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rate of those investments made will decline. Markets for technology also play a critical role in 
innovative entrepreneurship as they allow new ventures to get access to technologies that might 
be too time consuming, too costly or even impossible to develop internally. 
Correct and comprehensive info transpire to booming enterprises since it grants a pool of 
knowledge about future and current clientele, competitors, and the market in general. It allows 
businesses to figure the practicability of a venture before engaging huge investments to it. 
Market research provides relevant data to help solve marketing challenges that a business will 
most likely face. For you to bridge that gap in the market and have your own unique niche, 
market research should be a priority (Daniel, 2015). 
Market information could as well be referred as a “public good”, especially in situations whereby 
many start-up businesses are not able to meet the price of accessing that information. Convenient 
and correct info to all concerned groups is important, either from the government itself or from 
independent entity. Numerous states have tried to supply market information neither have they 
been successful. Market information functions they have occasionally proved to be unreasonable 
while where they have prevailed, they have not provided financially helpful directions, limiting 
them to collection of, occasionally unfamiliar statistics (Shepherd and Andrew, 1993). 
2.2.3 Technology 
It is clear that the role of technology in our daily lives has exponentially grown over the years. 
Be it cell phones or laptops, it allows connectivity among us, round the world and acts as a 
source to a wide range of knowledge that can be easily accessed. Either way, new businesses do 
not exploit technology extensively to have a competitive advantage. Reasons as to why they 
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should technology are; communication-this is key for effective and efficient circulation of 
information for business. It allows mediums for communication externally and internally. It can 
also be used to collect customers‟ feedback that can be used to better the products and services to 
suit them. Research and development-businesses have been able to carry out their own market 
research. This has provided them with detailed data and information about market trends and 
new markets. Web based advertising-websites are built so as businesses can market their 
products for sale. This has mostly been achieved by use of social media such as; YouTube 
Facebook and Twitter (Adhiraj, 2015). 
Advancement in technology leads to mass levels of economic productivity and delivery of new 
tangible goods and services changing capabilities and human lives. According to Lipsey (2013), 
we are in an era of technological advancements where there is knowledge based competition. 
The modern approaches of development and growth of transformations in technology, possess 
broad platforms for changes. However, an increasing relevance of how entrepreneurship and 
technology can enhance production and growth has emerged. 
Entrepreneurs have expansive dimensions of mechanisms that can help their ventures in start-ups 
and growing to large enterprises. business have been transformed by advancements in computers 
through marketing of products, accounting, communication technology and various industries are 
adapting to utilize the benefits brought about by technology. According to Howard (2007), the 
word technology is not new. It also means a shift or a change, initially attributed by the 
developing and dynamic nature the shift from traditional society to a modern and diversified 
society. The notion where an individual changes nature, instead of letting nature take its course 
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of controlling, led to evolution and establishment of needed independence bringing the 
conception of the entrepreneur hence entrepreneurship and technology go hand in hand. 
According to Collins (2007), technology is an accelerator. It accelerates better or worse 
intentions leading to their various associated impacts. It can be taken as a „widget‟ sitting in the 
midst of objectives. Therefore, either the objectives or intensions are utilized or not, determines 
if failure or success is attained, entailing strategic ideas in-relation to the core. Flourishing 
proprietors clearly know their short term and long term objectives or goals and work towards 
achieving them by incorporating technology for efficiency and. They should differentiate the 
kind of technology that will better serve them and achieve their goals. 
2.2.4 Financial literacy 
According to Marija (2017), knowledge is a necessary fundamental need for individual 
development. In the ever changing financial surroundings, financial knowledge not only benefits 
a single person, but it contributes positively to a society‟s economic sustainability. For example, 
the addition of complicated financial mechanisms for lending and retaining have translated to 
complex financial markets. However, adjustments have been made to social protection 
approaches, shifting the duties of financial decisions and risks away from employers and 
governments to individuals.  
According to Mbazigwe (2013), this is associated with ingenuity as to the way which currency 
operates, managing, as well as investing the money. It is needed that you get to know where and 
in which way does your invested finances are faring like investing money markets. Getting this 
right entails being aware of the money markets work, principles accepted, for example, 
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employment model, investments, budgeting, and fina6ncial goals. Debt problems have grave 
effects to vast extension of the human race due to lack of knowledge. This proficiency allows 
persons‟ an opportunity for studying same as comprehending requirements for sustainable, 
ethical and responsible financially balanced lifestyle.  
Planning of your financials determines the financial worth of a firm, acting as a marketing 
mechanism to your potential investors. Conventional appraisal methods depending on auditing, 
balancing the books, multiples, and deducting cash flows don‟t emulate definitive features of a 
growing enterprise. Alternatively, methods frequently used are; fundamental methods or First 
Chicago and Venture Capital method (Berkery, 2007). 
The knowledge of your finances, enables you to know the allocation of resources and value 
associated with new ventures. It discusses important concerns challenging businesses: how 
money should and can made, who to raise it from and when, ideal valuation of the start-up, and 
financing of the contracts and structuring of evaluation decisions (Alemany, 2014). 
This financial literacy assists business people to come up with connections investing their 
client‟s money to make financial gains. OECD initiated an inter-governmental initiative in 2003 
with the goals and means of bettering the level of fiscal knowledge by means of developing 
accepted principles required in the financial sector and markets (Hecklinger et al. 2006). 
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2.3 Critical Literature Review 
Fascinating network between economic development and entrepreneurship entails details and 
assumptions to various stakeholders in the business environment. Through understanding various 
positives and negatives, even means towards developing the spirit of creating employment, 
benefits both the society and also the economy. They are seen as valuable assets to the country 
and the economy hence playing the partnership role with the government and private sector. 
They better working conditions and better living. When successful, their innovations improve 
our standards of living. Apart from wealth creation from invested ventures, employment 
opportunities are created leading to an inclusive society. 
Management and governance have an essential obligation in fostering the entrepreneurial culture, 
which requires detailed conformance to authorities manning the regulations. Uncontrolled ways 
of doing business can promote unhealthy business practices. Improvements in technology 
ensures that proprietors of underdeveloped nations can have equal opportunities like the 
developed states. From entrepreneurs‟ ability to produce products to the market and for the 
market, they transition from pre-tradition societies, minimizing overdependence of outdated 
technology. This results in an improved economic freedom, greater morale and quality life. 
Africa should focus on speedy integral shift so as to move its citizens from extreme poverty. 
Such a task entails heavy resource allocation to elements contributing to growth-related 
structural change and development. They also have to consider transforming the foundation of 
valuable growth and development at the same time procreating options with a view to promoting 
inclusiveness. The perception enables many African states to attain the “middle income status”. 
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Such growth prospects of the economy and development are attributed to the increasing and 
advancing middle class economy, rich vast lands, large exploration of oil, gas and other minerals, 
dedicated governments, and committed involvement of the public private sector partnership. 
2.4 Summary of Gaps to be filled by the Study 
The study will bring forward the information about factors affecting performance of MSMEs in 
Kenya, a study case of MSMEs, Juja Kiambu County. The study will help entrepreneurs to know 
how various factors affect the performance of MSMEs. The study will also help the government 
and other key stakeholders in addressing and solving the key issues hindering entrepreneurial 
development, ease the way of doing business, a level market environment, policies to strengthen  
and protect entrepreneurs and fostering the entrepreneurship culture. 
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2.5 Conceptual Framework 
Figure 2.1 Conceptual framework 
Independent variables     dependent variable 
 
 
 
 
 
 
 
Source: Author (2017) 
 
 
 
Infrastructure 
Access to market 
information 
Technology  
Financial literacy 
                                    
Performance of MSMEs. 
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CHAPTER THREE 
RESEARCH DESIGN AND METHODOLOGY 
3.0 Introduction 
The chapter focused on sampling design, data collection methods, and data analysis. Researcher 
will focus on factors affecting performance of MSMEs. 
3.1 Research design 
Kothari (2004) said that research design looks at means by which the research will be 
undertaken. This means the approach the researcher will give to the study in order to ensure that 
the study is a success and that the objectives are achieved. A care full choice of the research 
design greatly aids the success of a study because it makes the researcher‟s work easier and 
therefore economical in terms of time and resources at the same time ensuring that the relevant 
data needed for the study is gathered or collected (Mugenda 2003). For the purposes of the 
research, the researcher will use descriptive research design to carry out this study. 
3.2 Target population 
The researcher based a study on a given group of items or individual referred as target 
population. It is from this target population that the researcher drew the sample for the study. The 
target population for the study was on various selected MSMEs at Juja. 
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Table 3.1 Target population 
Category Target Population Percentage 
JB wholesalers 32 22% 
Daviski merchants 15 10% 
Westgate retailers 15 10% 
Simcell anointed shop 12 8% 
Edu fashions 20 14% 
Andiytell communications 5 3% 
Aflah comm. & Electronics 10 7% 
Elvima jubilee shop 5 3% 
Joantamacial beauty parlour 8 6% 
Joja Co. Neema enterprise 4 3% 
Second born electronics 6 4% 
Traps communications juja 10 7% 
Ephesus cyber juja 5 3% 
Total 144 100 
Source: Author (2017) 
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3.3 Sampling methods and Sample size  
3.3.1 Sample design 
The method used by the researcher to derive a sample from a given population is known as 
sample design. In this case a certain percentage of the population is picked from the entire 
population and the finding derived from the sample is taken to represent the entire population 
(Mugenda 2003). Stratified random sampling method will be devoted to get the sample size. The 
examiner will use 50% of the target population, which means the sample size will be 72 
employees. 
3.3.2 Sample Size 
Table 3.2 Sample population 
Category Target 
population 
Sample population Percentage  
JB wholesalers 32 12 17% 
Daviski merchants 15 8 11% 
Westgate retailers 15 7 10% 
Simcell anointed shop 12 5 7% 
Edu fashions 20 10 14% 
Andiytell communications 5 3 4% 
Aflah comm. & Electronics 10 6 8% 
Elvima jubilee shop 5 3 4% 
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Joantamacial beauty parlour 8 5 7% 
Joja Co. Neema enterprise 4 2 3% 
Second born electronics 6 3 4% 
Traps communications juja 10 5 7% 
Ephesus cyber juja 5 3 4% 
Total 144 72 100 
Source: Author (2017) 
A sample size of seventy two workers in selected business enterprises at Juja was selected. 
3.4 Data Collection Procedures 
Structured questionnaires were used to collect data. The researcher collected data on sampled 
population. Questionnaires were administered in form of interviews to the client selected for the 
study. The types of questions used were both open and closed ended. The research phrased 
questions clearly in order to make clear dimensions along which respondents were analyzed. In 
open ended questions spaces were provided for relevant explanations to be provided by the 
respondent, thus giving them the freedom to express their feelings. This method is considered 
effective to the study in that it creates confidentiality. 
3.5 Reliability and Validity 
The genuineness as well as authenticity of the data was tested at Daviski Westgate Distributors 
which is a competitive wholesaler in Juja, Kiambu County. As a result questionnaires were 
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administered to 15 employees of the venture in order to ensure the questionnaires were tested in 
advance to enable the collection of reliable data for the study. 
3.6 Data Analysis Methods 
This is the idea of regularly utilizing numerical and convincing methods to illustrate, enlighten 
and correlate data collected. Data collected was edited, coded, tabulated and interpreted in 
relation to research objectives. Data was analyzed using Microsoft Excel and presented in user 
friendly tables and charts. Short narrations explained each table to give more clarity. 
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CHAPTER FOUR 
DATA ANALYSIS, PRESENTATION AND INTERPRETATION OF FINDINGS 
4.0 Introduction 
This chapter was used for analyzing data collected, presenting the data and, interpreting the 
findings at the same time summarizing the findings of the research. 
4.1 Presentation of findings 
4.1.1 Response rate 
Table 4.1 Response rate 
Category Frequency Percentage 
Returned 60 83% 
Not returned 12 17% 
Total 72 100 
Source: Author (2017) 
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Figure 4.1 Response rate 
 
Source: Author (2017) 
Table 4.1 and figure 4.1 show that majority of the questionnaires 83%, were returned while the 
minority 17% were not returned. This implies there was good response from the employees. 
4.1.2 Age bracket 
Table 4.2 Age bracket in complete years 
Category Frequency Percentage 
18-35 years 18 30% 
36-53 years 35 58% 
Above 54 years 7 12% 
Total 60 100 
Source: Author (2017) 
[PERCENTAGE] 
[PERCENTAGE] 
returned
not returned
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Figure 4.2 Age Bracket in complete years 
 
Source: Author (2017) 
According to Table 4.2 and figure 4.2, 30% of the respondents were at the age bracket of 18-35 
years, 58% were in the 36-53 years age bracket while 12% were above 54 years. This implied 
that majority of the employees were in the age bracket of 36-53 years showing that majority are 
in the middle age. 
Table 4.3 Gender of respondents 
Category Frequency Percentage 
Male 34 57% 
Female 26 43 
Total 60 100 
Source: Author (2017) 
[PERCENTAGE] 
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Figure 4.3 Gender of Respondents 
 
Source: Author (2017) 
Table 4.3 and Figure 4.3, illustrate that 57% of respondents were male and the rest, 43% were 
female. It implies that majority of the employees in the MSMEs are male. 
4.1.4 Level of education 
Table 4.4 level of education 
 
 
 
 
Source: Author (2017) 
[PERCENTAGE] 
[PERCENTAGE] 
Male
Female
Level of education Frequency Percentage 
Degree 10 17% 
Diploma 18 30% 
Certificate 27 45% 
Others 5 8% 
Total 60 100 
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Figure 4.4 Level of education 
Source: Author (2017) 
Table 4.4 and figure 4.4 shows that 17% of the respondents attained a degree, 30% had a 
diploma, 45% had attained a certificate and 8% had other qualifications apart from the 
qualifications above. As per the highest percentage, majority of the workers were not highly 
educated. 
4.1.5 Infrastructural sustenance 
Table 4.5 Infrastructural 
sustenanceCategory 
Frequency Percentage 
Yes 44 73% 
No 16 27% 
Total 60 100 
Source: Author (2017) 
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Figure 4.5 Infrastructural sustenance 
Source: Author (2017) 
Table 4.5 and figure 4.5 show that 73% of the respondents are aware and know the various 
support in terms of infrastructure initiated by the government to help business carry out their 
routine activities. The remaining 27% were not fully convinced with the infrastructural progress 
so far and were to the idea that more should be done in an inclusive process. 
4.1.6 Set infrastructure is helpful 
Table 4.6 Set infrastructure is helpful 
Category Frequency Percentage 
Yes 39 65% 
No 21 35% 
Total 60 100 
Source: Author (2017) 
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Figure 4.6 Set infrastructure is helpful 
 
Source: Author (2017) 
Table 4.6 and figure 4.6 shows that 65% of respondents agreed that the set infrastructure is 
helpful to the business community at large while 35% disagreed. This implies that majority were 
in agreement that set infrastructure is helpful. 
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4.1.7 Extent to which infrastructure has enhanced performance of MSMEs 
Table 4.7 Extent to which infrastructure has enhanced performance of MSMEs 
Category Frequency Percentage 
Very high extent 5 8% 
High extent 24 40% 
Moderate extent 10 17% 
Low extent 12 20% 
Very low extent 9 15% 
Total 60 100 
Source: Author (2017) 
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Figure 4.7 extent to which infrastructure has enhanced performance of MSMEs 
 
Source: Author (2017) 
Table 4.7 and figure 4.7, shows 8% said that infrastructure enhances performance to a very high 
extent, 40%, the majority of the respondents were of the view that the influence was of a high 
extent, 17% of the respondents said it was in a moderate extent, 20% were of the opinion that it 
was in a low extent while 15% said the extent was very low to the performance of MSMEs. 
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4.1.8 Accessible market information 
Table 4.8 Accessible market information 
Category Frequency Percentage 
Yes 26 43% 
No 34 57% 
Total 60 100 
 Source: Author (2017) 
Figure 4.8 Accessible Market Information 
 
Source: Author (2017) 
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Table 4.8 and figure 4.8, illustrate that 43% agreed that there is available market information 
while 57%, the majority disagreed saying that currently market information is not available or 
accessible. It implied that majority found it challenging to access market information making it 
an unfavorable market condition to entrepreneurs and their businesses. 
4.1.9 Extent played by market in MSMEs performance 
Table 4.9 Extent played by market in the performance of MSMEs 
Category Frequency Percentage 
Very high extent 3 5% 
High extent 10 17% 
Moderate extent 30 50% 
Low extent 17 28% 
Very low extent 0 0 
Total 60 100 
Source: Author (2017) 
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Figure 4.9 Extent played by market in performance of MSMEs 
 
Source: Author (2017) 
Table 4.9 and Figure 4.9, shows that 5% of respondents said that market influence to the 
performance of MSMEs was in a very high extent, 17% said it is in a high extent, 50% were for 
the idea that it has played a moderate extent, 28% said the role played by market was in a low 
extent while none said it was in a very low extent. This implied that 50%, the majority of the 
employees were in agreement that market plays a role in MSMEs performance. 
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4.1.10 Set market policies are good for MSMEs 
Table 4.10 Set market policies are good for MSMEs 
Category Frequency Percentage 
Yes 38 63% 
No 22 37% 
Total 60 100 
 Source: Author (2017) 
Figure 4.10 Set market policies are good for MSMEs 
 
Source: Author (2017) 
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Table 4.10 and Figure 4.10, show that 63% of the workers were of the opinion that the set market 
policies are good while 37% were of the opinion that set policies are not good. It shows that 
majority of the respondents were okay with the set market policies. 
4.1.11 Technological policies to help MSMEs 
Table 4.11 Technological policies to help MSMEs 
Category Frequency Percentage 
Yes 45 75% 
No 15 25% 
Total 60 100 
Source: Author (2017) 
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Figure 4.11 Technological policies to help MSMEs 
 
Source: Author (2017) 
Table 4.11 and figure 4.11 show the response on the technological policies set to help MSMEs. It 
illustrates that the majority 75% of the respondents were in agreement that there are policies in 
terms of technology set to help or make ways of doing business easy for the MSMEs. 
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4.1.12 Technology enabling performance of MSMEs 
Table 4.12 Technology enabling performance of MSMEs 
Category Frequency Percentage 
Yes 49 82% 
No 11 18% 
Total 60 100 
Source: Author (2017) 
Figure 4.12 Technology in enabling MSMEs performance 
 
Source: Author (2017) 
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Table 4.12 and Figure 4.12, shows that 82% of the employees said that technology enhances the 
performance of MSMEs while 18% said it did not enhance performance of MSMEs. This implies 
that majority of the employees agree that technology has a greater role in enhancing MSMEs 
performance. 
4.1.13 Extent to which technology has played in MSMEs performance 
Table 4.13 Extent to which MSMEs performance has been attributed by technology 
Category Frequency Percentage 
Very high extent 10 17% 
High extent 25 42% 
Moderate extent 20 33% 
Low extent 3 5% 
Very low extent 2 3% 
Total 60 100 
Source: Author (2017) 
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Figure 4.13 Extent to which technology has contributed to performance of MSMEs 
 
Source: Author (2017) 
Table 4.13 and figure 4.13, shows that contribution of technology to the performance of MSMEs 
was 17% very high extent, 42% high extent, 33% moderate extent, 5% low extent and 3% very 
low extent. This illustrates that majority of the respondents we aware that technology has 
contributed to the performance of MSMEs. 
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4.1.14 Financial Literacy has a role in MSMEs performance 
Table 4.14 Financial literacy has a role in the performance of MSMEs 
Category Frequency Percentage 
Yes 57 95% 
No 3 5% 
Total 60 100 
Source: Author (2017) 
Figure 4.14 Financial literacy has a role in MSMEs performance 
 
Source: Author (2017) 
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Table 4.14 and Figure 4.14, illustrate that 95% of the respondents know that financial literacy 
plays a key role in MSMEs performance while 5% did not agree with the fact that it has a role in 
the performance of MSMEs. Hence majority of the employees admitted financial literacy is key 
in MSMEs. 
4.1.15 Financial Competence to run a MSME 
Table 4.15 Financial competence to run a MSME 
Category Frequency Percentage 
Yes 58 97% 
No 2 3% 
Total 60 100 
Source: Author (2017)  
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Figure 4.15 Financial competence to run a MSME 
 
Source: Author (2017) 
Table 4.15 and figure 4.15 show that 97% of the respondents were in the opinion that financial 
competence was important in running MSMEs while 3% were of the opinion that financial 
competence was not that critical in running of MSMEs, implying that majority were in 
agreement that it is important. 
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4.1.16 Enough Financial education offered to MSMEs 
Table 4.16 Enough Financial education offered to MSMEs 
Category  Frequency  Percentage 
Yes 19 32% 
No 41 68% 
Total 60 100 
Source: Author (2017) 
Figure 4.16 Enough Financial education offered to MSMEs 
 
Source: Author (2017) 
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Table 4.16 and Figure 4.16, illustrate that 32% of the respondents said that the financial 
education offered by various financial institutions was enough while 68% of the other 
respondents did not feel it was enough. This shows that majority of the employees did not feel 
that enough is being done on that issue. 
4.1.17 Extent to which financial literacy plays in MSMEs 
Table 4.17 Extent to which financial literacy plays in MSMEs 
Category Frequency Percentage 
Very high extent 35 58% 
High extent 18 30% 
Moderate extent 4 7% 
Low extent 2 3% 
Very low extent 1 2% 
Total 60 100 
 Source: Author (2017) 
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Figure 4.17 Extent to which financial literacy plays in MSMEs 
  
Source: Author (2017) 
Table 4.17 and figure 4.17 show that 58% of the respondents saw the role of financial literacy in 
MSMEs to be of a very high extent, 30% saw it to be a high extent, 7% moderate extent, 3% low 
extent and 2% felt that it was in a very low extent. Majority of the respondents 58% were in 
agreement that financial literacy plays a major role in MSMEs. 
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4.2 Summary of data analysis 
4.2.1 Infrastructure 
Better infrastructure improves the ability of businesses to carry out their daily function of 
meeting their customers‟ needs and wants and at the same time meeting their long term goals and 
objectives. Some of this includes better roads, electricity connection, factories and industries that 
cut down the cost of doing business for proprietors. This brings effectiveness and efficiency of 
businesses making the market to be more competitive and easily accessible goods and services. 
The research findings showed that 65% of the respondents were in agreement that infrastructure 
is helpful to the realization of MSMEs goals and objectives while 35% disagreed that it is 
helpful. It also illustrated that 40% of the employees, agreed that it enhanced the performance of 
businesses to a high extent. This shows how important good infrastructure plays a big role in 
necessitating businesses to do business. 
4.2.2 Access to Market Information 
Market information acts as a reference point to many business on the emerging market trends, 
customer‟s views on various products, import and export markets, advertising and how certain 
products and services are doing in the current market conditions. Without accessible market 
information, business will be in a challenging situation in terms of decision making on their 
marketing strategy, knowing customers preferences and emerging methods of production. This 
creates a huge gap in the market because certain needs and wants of the customers will not be 
met, the market will be less competitive because no new information or ideas on how to be better 
by having a competitive edge – being ahead of your competitors. The study findings showed that 
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majority, 57% said that market information was inaccessible and 47% said information is 
accessible. It also showed that 50%, the majority felt that the market‟s extent in the performance 
of MSMEs was moderate. This showed that a lot needs to be done to make sure market 
information is easily accessible so as to facilitate in economic growth of the country at large.  
4.2.3 Technology 
This is among the key factors that enables use of the shortest time possible to produce goods and 
services in an efficient and effective manner. Through technology you cut down costs associated 
with production, packaging, advertising, selling and for buyers to access the products in an 
online platform without necessarily visiting the stalls as well as paying through mobile money 
platforms. It speeds up business activities making a business to be more productive and availing 
quality services and products. From the findings, the majority of employees; 82% described 
technology as a factor enabling performance of MSMEs as 18% were of the opinion that it does 
not improve performance of micro medium and small enterprises. This implies that many of the 
employees know that technology has to be incorporated for MSMEs to perform and contribute to 
diversification of goods produced and upcoming industries. 
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4.2.4 Financial Literacy 
 Knowing your finances and how well to put them into use, dictates the success of your 
investments. Businesses need financial literacy because most of their activities entails money in 
and money out. It allows one to use the available limited financial resources responsibly for more 
benefits. Financial literacy helps keep your balance sheets balanced minimizing on unwanted 
expenditure. Financial institution can educate business on not only how to borrow funds but how 
well they can keep their accounts running without facing financial constraints. According to the 
study findings, majority of the respondents 97% agreed financial literacy was key in running a 
business because you have to know what you are spending and how you are spending it. They 
also said that financial institutions should be more committed in providing the knowledge to its 
biggest borrowers, which are businesses because it plays a very high extent in the performance of 
MSMEs as per 58% of the respondents. 
4.3 Limitations of the study 
Most employees had the fear of confidentiality because it may result to their employment being 
terminated once they were found not to be on the employer‟s side. Other businesses did not 
support the study because they thought the information about their venture would be leaked, 
some questionnaire were not returned while others were reluctant to approve that the study was 
conducted in their business. 
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CHAPTER FIVE 
SUMMARY OF MAJOR FINDINGS, CONCLUSION AND RECOMMENDATIONS 
 
5.0 Introduction 
Chapter five was used to carry out a summary of the major findings, conclusions and 
recommendations of the study. 
5.1 Summary of findings as per research questions 
5.1.1 What is the effect of infrastructure on performance of Micro Small and Medium 
Enterprises in Kenya? 
The study findings showed that infrastructure has to be good or better for business to produce 
goods in limited time and ensure that they reach the customer at the expected time and in good 
quality. It‟s through good infrastructure that helps markets to be easily accessed at the same time 
exploring new markets. It also enables the commodities to be cheaper to the customers because 
related cost of production and time, has been reduced which enables firms to utilize that money 
and time in other activities to better productivity as well ensuring satisfaction of their customers. 
Through infrastructure and exploring new markets, firms are able to expand their businesses 
hence diversifying their products so as to have a unique presence in the market. This is evident 
from the findings as majority 40% of respondents are aware that infrastructure to a greater extent 
affects the MSMEs performance and also 65% were of the opinion that it really helps businesses. 
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5.1.2 How does accessibility to market information affect performance of Micro Small and 
Medium Enterprises in Kenya? 
Access to market information gives entrepreneurs alternatives to choose from in times of making 
strategic marketing decisions. It helps for businesses carrying out market research, knowing 
emerging trends, changing consumer preferences, and new arising markets. Through this 
information firms are able to carry out their own SWOT (strengths, weaknesses, opportunities 
and threats) analysis and have a clear plan on necessary steps to take or what to focus on. It helps 
businesses to plan and evaluate their alternatives and better themselves from their competitors. It 
improves performance because they can now make their strengths better, turn the weaknesses to 
strengths, and explore various opportunities in the market and how to turn possible threats to 
opportunities that they can benefit from them. As from the findings, 57% said that market 
information was not accessible, 43% said it was accessible hence majority saying that the extent 
in which it affects MSMEs performance was to a moderate extent unlike to a very high extent or 
a high extent because of its unavailability to the various players of the economy.  
5.1.3 What is the effect of technology on performance of Micro Small and Medium 
Enterprises in Kenya? 
Technology helps businesses to automate their activities, reduce cost and time of productivity, 
production of quality commodities and cutting down the number of employees which in turn 
reduces the cost of remunerating those employees. Incorporating technology in their routine 
activities business are in a position to be efficient and effective and make their short term and 
long term goals achievable. The findings show that majority were in agreement that technology 
affects performance of businesses i.e. 17% very high extent, 42% high extent and 33% moderate 
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extent while the minority 5% low extent and 3% very low extent indicated that it does not affect 
performance that much. 
5.1.4 How does financial literacy affect performance of Micro Small and Medium 
Enterprises in Kenya? 
Businesses entails proper cash inflow and outflow through detailed accounting and balancing of 
their financial records. Good financial management facilitates the sustainability of a business. 
Detailed financial records gives a firm an advantage over its borrowing ability from financial 
institutions. Funds allocated finance their daily and routine activities as well sustaining their 
accounts to meet their financial goals and expanding their business ventures. Findings from the 
research illustrate that majority of the respondents felt that in a very high extent, you ought to 
have some financial literacy so as to run a business, respondents felt that financial entities should 
contribute more in educating about the finances borrowed and invested.  
5.2 Conclusion 
It is important to note that effective entrepreneurship is dependent on the performance of micro 
small and medium enterprises and their ability to contribute to economic growth, job creation 
and development as a whole. Infrastructure necessitates ease in ways of doing business in a 
place. Accessible market info enables businesses to find their own niche and carry out their own 
SWOT analysis and evaluate themselves. Technology enables efficiency and effectiveness in 
production of quality goods and delivery of services hence significantly reducing cost of 
production and time to perform such tasks. Financial literacy helps in budgeting and allocation of 
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funds for routine business activities making daily operations of MSMEs and their performance 
unique and competitive. 
5.3 Recommendations 
5.3.1 Infrastructure 
Businesses should fully utilize the available infrastructural facilities to ease up the ways of 
carrying out their business activities. They should support the available or provided physical 
facilities through payment of taxes or meter bills in time to avoid disconnection which may not 
be in the favor. Through this responsibility, government and stakeholders will have no reason not 
to keep on investing on such facilities and supporting businesses both established and start-ups to 
facilitate growth of the economy and encourage healthy competition in the market. 
5.3.2 Access to market information 
This is crucial in both long term and short term objectives of a firm. Market researchers should 
make such relevant information available to various market players to be as a reference point 
while conducting their research. Firms should be using that information for their SWOT analysis, 
to learn the market, improve product production, and delivery of services. Same information will 
help them understand their target market more as well as changing consumer preferences. 
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5.3.3 Technology 
Entrepreneurs should be at per with the ever changing technology and ensure that firms adopt 
various dynamic technologies for various day to day tasks. This makes it easy for venture to 
adapt to the modern ways of production and service delivery which is effective and efficient, 
unlike the outdated ones which consumed a lot of resources and time to produce a small quantity 
of commodities. It shortens time taken in manufacturing or production of market products. 
Effective incorporation of technology to a business increases productivity because less time is 
required, machines are more efficient than human beings and quality of goods produced is of a 
greater quality. 
5.3.4 Financial literacy 
The ability to manage your sources of finance and invest the wisely, largely relies on someone‟s 
financial know-how.  Funds should be well and wisely utilized or allocated so as to enable the 
ventures to be sustainable and generate income from the invested capital. It affects all aspects of 
a business from inputs to outputs. All those processes require money up to the end user i.e. 
through marketing, advertising as well as money collected from sales made. It is through this 
knowledge, ventures can sustain their businesses and accounts at the same time keeping their 
accounts balanced to ensure sustainability of the business and a competitive advantage.  
5.4 Suggestion for further study 
Market factors affecting effectiveness of Micro Small and Medium Enterprises. 
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APPENDIX 1 
RESEARCH QUSTIONNAIRE 
Dear Respondent, 
Kindly note that the research questionnaire is to enable the researcher collect data for the 
research study. Please put a tick where appropriate and brief on questions where explanation is 
sought. We look forward for your cooperation. Information gathered will be confidential. 
PART A: Background Information 
1. Age bracket in complete years 
18-35yrs  [    ] 
36-55yrs  [    ] 
Above 56yrs  [    ] 
2. Gender of the respondent 
Male     [    ] 
Female   [    ] 
3. Highest level of Education 
Degree   [    ] 
Diploma  [    ] 
Certificate  [    ] 
Others   [    ] 
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PART B: Infrastructure 
4. Do you know infrastructure support set to promote performance of MSMEs? 
Yes   [    ] 
No   [    ] 
5. Do you think the set up infrastructural support by government is helping the MSMEs? 
Yes   [    ] 
No   [    ] 
6. To what extent would you say the infrastructure support has played a key role in 
enhancing performance of MSMEs? 
Very high extent [    ] 
High extent  [    ] 
Moderate extent [    ] 
Low extent  [    ] 
Very low extent [    ] 
7. Do you think the venture has been facing challenges in adapting to the set infrastructure 
policies? (Briefly explain) 
……………………………………………………………………………………… 
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………… 
 
8. What type of infrastructure should the firm fully focus on? (Briefly explain) 
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………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………… 
9. What changes do should be made to the set infrastructure policies to improve 
performance of MSMEs? 
................................................................................................................................................
................................................................................................................................................
................................................................................................................................................
................................................................................................ 
PART C: Access to market information 
10. Do you think the market is conducive for the performance of MSMEs? 
Yes   [    ] 
No   [    ] 
11. To what extent do you think the market plays a key role in promoting performance of 
MSMEs? 
Very high extent [    ] 
High extent  [    ] 
Moderate extent [    ] 
Low extent  [    ] 
Very low extent [    ] 
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12. In your own opinion do you think the set market policies are good to promote 
performance of MSMEs? 
Yes   [    ] 
No   [    ] 
13. In your own words do you think the market policies are enough or they should be 
revised? (Briefly explain) 
…………………………………………………….................................... 
………………………………………………………………………………………………
………………………………………………………………………………………………
…………………………………………………………………………………………… 
14. How quick has it been to access relevant market information? 
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………………………………… 
15. What changes do you think should be made to make the accessibility of market 
information easier for MSMEs? 
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………………………………… 
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PART D:  Technology 
16. Do you know any technological policies set to help MSMEs? 
Yes   [    ] 
No   [    ] 
17. In your own personal assessment do you think technology has contributed to the 
promotion of MSMEs? 
Yes   [    ] 
No   [    ] 
18. To what extent can you say technology has played a key role in promoting MSMEs? 
Very high extent [    ] 
High extent  [    ] 
Moderate extent [    ] 
Low extent  [    ] 
Very low extent [    ] 
19. In your own opinion, do you think technology is a necessity for MSMEs? (Briefly 
explain) 
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………………………………… 
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20. What should the venture do to incorporate or benefit from the technological changes? 
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………………………………… 
21. What changes have been there in the firm to ensure that technology enhances its 
performance? 
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………………………………… 
PART E: Financial literacy 
22. Do you think financial literacy plays a key role in promotion of MSMEs? 
Yes   [    ] 
No   [    ] 
23. Do you think one should be financially competent so that a MSME can operate 
smoothly? 
Yes   [    ] 
No   [    ] 
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24. Do you think there is enough financial education offered to owners of MSMEs? 
Yes   [    ] 
No   [    ] 
 
25. To what extent do you think financial education plays a key role to owners of MSMEs? 
Very high extent [    ] 
High extent  [    ] 
Moderate extent [    ] 
Low extent  [    ] 
Very low extent [    ] 
26. In your own opinion do you think financial education should be more emphasized to help 
performance of MSMEs? (Briefly explain) 
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………………………………… 
27. What are the major impacts of financial literacy to the performance of MSMEs? 
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
……………………………………………………………………………………………… 
 
